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activities. In this village we can distinguish two
primary marketing areas. The people living near the
bridge on Stream B will not make purchases from the
stores near the bridge on Stream A. For instance,
barbers, meat sellers, groceries, and temples are all
segregated in these two areas, roughly corresponding
to the areas divided by the activities of the agent boats.
But the silversmith, the shoemaker, and the medicine
store are located near the west bridge on Stream A, the
centre of the intra-village route system (II~4). These
are the only stores of their kind in the village. To this
extent, the village is also a primary market.

The secondary market is that from which the retail
dealers in the primary market draw their goods at
wholesale prices. In this region, the agent boat cannot
be considered as a retailer. It makes purchases on
behalf of the consumers, but, as we have seen, without
making a charge for this service. The agent boat thus
restricts the function of the primary market in the
village and enables the distant town to be the centre of
primary purchase of the consumers.

The agent, specializing in this function, can spend
all his time in this activity. Thus the distance
between the buyer and the seller is lengthened to that
practicable for a daily return trip* The actual distance
depends on the rate of movement of the boat, which
is estimated at about 1-6 miles per hour. The
farthest village that is able to send its agent boat to
the town cannot lie farther than 5 miles distant* The
diameter of such a marketing area is thus between 8 and
10 miles.

At the centre of each marketing area is a town, the
essential difference of which from the village lies in
the fact that the population in the town is mainly